
 

 

 

MARKET RESEARCH 

 

FRENCH SPORSTBOOKS 

 
 

 
 

 

July, 2016 

 

 

 

 

 

 

 

 

 



2 
 

Content 

 

 

 

 

French Sportsbooks – trends ………………………………………………………….. 3 

Competition …………………………………………………………………………… 9 

Media Activities – advertising ………………………………………………………… 10 

Sponsorships (general market data) …………………………………………………… 13 

Costumer bonuses ……………………………………………………………………… 15 

Bwin.fr – costumer bonuses .............................................................................................. 16 

PMU.fr – costumer bonuses ............................................................................................... 18 

Parions Sport – costumer bonuses .................................................................................... 23 

BetClic.fr  – costumer bonuses ......................................................................................... 25 

What to do to attract new customers ………………………………………………….. 27 

What to do to attract new customers - Bwin.fr ………………………………………… 28 

What to do to attract new customers - PMU.fr ………………………………………… 29 

What to do to attract new customers - BetClic.fr ……………………………………… 32 

What to do to attract new customers - FDJ.fr …………………………………………. 36 

Sources ………………………………………………………………………………… 38 

 

 

 

 

 

 

 

 

 

 

 

 

  



3 
 

French Sportsbooks – trends 

 

2009-2011 

 
 

 
 

 
 

 

Source: http://www.arjel.fr/IMG/pdf/2011T4presEN.pdf 

 

http://www.arjel.fr/IMG/pdf/2011T4presEN.pdf
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2012 

 
Source: http://www.casinonewsdaily.com/2015/05/14/french-gambling-industry-overview/ 

 

  In the 12 months preceding the survey, half of the online gamblers had spent2 more 

than €208, one quarter had spent more than €520 and 10% had spent more than €1,200. To 

analyse these expenditures by gambling category, only exclusive gamblers were taken into 

consideration for each specific gambling type. The median expenditure by gambling type 

could then be compared with the median expenditure for all exclusive gamblers, which was 

€144.  

 
Source: http://www.ofdt.fr/BDD/publications/docs/eftamtt6.pdf 

http://www.casinonewsdaily.com/2015/05/14/french-gambling-industry-overview/
http://www.ofdt.fr/BDD/publications/docs/eftamtt6.pdf
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Source: http://www.ofdt.fr/BDD/publications/docs/eftamtt6.pdf 

 

 

 

http://www.ofdt.fr/BDD/publications/docs/eftamtt6.pdf
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2014 

  Figures released by French gambling regulator ARJEL show Q4 revenue falling 2% to 

€183.2m but the full year figure rose 6% to €725m, largely due to the 2014 FIFA World 

Cup’s effect on sports betting. 

Sports betting turnover rose 22% to €322m in Q4 but revenue was flat at €54m.  

For the year as a whole, total stakes fell 5% to €8.4b. Sports betting was the star performer, 

with stakes up 31% to €1.1b and revenue up 36% to €227m. Betting on the horses wasn’t as 

fortunate, with stakes and revenue falling to €1.03b (-7%) and €257m (-3%) respectively. 

Cash poker stakes fell 14% to €4.35b and tournament stakes rose 6% to €1.55b, resulting in a 

7% decline in poker revenue to €241m. 

  World Cup betting generated €109m in turnover, nearly 10% of the annual betting 

total. Football wagers of all stripes rose 36% in 2014, while basketball gained 49% and tennis 

rose 18%. 

At the close of 2014, the regulated French market had 17 operators holding 31 

separate licenses: 12 online poker, 11 sports betting and eight for horseracing. The total 

number of online sports betting accounts rose 36% to 1.14m, while active accounts rose 32% 

to 170k.  

 

2014 - DOMESTIC OPERATORS UP AND DOWN
1
 

  French betting operator France Pari’s Q4 report card showed revenue up 43% to 

€17.9m. Sports betting revenue rose nearly 50% to €15.8m while racing revenue fell 9% to 

€1.05m and Sportnco B2B revenue doubled to €1.05m. France Pari said its mobile channels 

accounted for 25% of all wagers in 2014 and 40% of Q4’s total, suggesting the nine mobile 

apps launched last year are gathering momentum. 

Pari Mutuel Urbain (PMU) didn’t have as good a year, with turnover falling 4.1% to 

€9.9b and revenue falling 2.2% to €2.5b. Retail sales were particularly hard hit, falling 5.8% 

to €7.5b. Things could get worse in 2015, as PMU will no longer be allowed to commingle its 

online and offline racing liquidity as of September. 

PMU’s online stakes fell 2.9% to €1.6b, as online racing wagers fell 10.6% to €843m. 

The online sports betting vertical saw stakes rise 15% to €228.7m and revenue up 21.9% to 

€47.1m. Online poker stakes rose 3.8% to €591.6m but revenue fell 1.4% to €21.3m. Mobile 

accounted for one-third of racing wagers and 45% of sports betting. 

Française Des Jeux (FDJ) set a new record in 2014 with sales of €13b, up 5.2% over 

2013. Sports betting sales rose 20% to over €2b, thanks to an extra €192m wagered on the 

World Cup (+52% from the 2010 tourney). The ParionsWeb online betting division was up 

45% while total online revenue grew 17% to €473m. FDJ is partly owned by the French 

government and contributes an estimated €3b to the state’s budget. 

 

 

 

 

                                                           
1
 http://calvinayre.com/2015/01/31/business/sports-betting-saves-french-online-gambling-market/ 

http://calvinayre.com/2014/02/07/business/arjel-tell-french-gamblers-not-to-get-naked/
http://calvinayre.com/2014/07/31/business/pmu-declines-france-pari-advances-winamax-stumbles/
http://calvinayre.com/2013/01/09/business/danish-online-gambling-stats-opap-agents-strike-france-at-a-glance/
http://calvinayre.com/2015/01/31/business/sports-betting-saves-french-online-gambling-market/
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2015 

  French gambling regulator ARJEL says total online sports betting turnover in 2015 

was up 30% to €1.44b, an impressive feat given the comparison with a FIFA World Cup year. 

The figures were driven by a record Q4 performance, which saw wagers rise 40% to €452m. 

ARJEL credited a 1.8% rise in customer payout ratio (to 81.3%) for boosting active sports 

betting customers by 31% in 2015. Sports betting revenue spiked 53% to €54m in Q4 while 

full-year revenue rose 19% to €270m.
2
 

 

2016 

  According to figures released by French regulator ARJEL
3
, online sports betting 

handle in the three months ending March 31 reached €516m, up a whopping 47% from the 

same period last year. Total online sports revenue by French-licensed operators improved by 

30% to €82m. 

  ARJEL credited the sports betting gains to a 2.1-point rise in betting returns to players, 

which the regulator believes encouraged punters to reinvest their winnings, as did a 75% year-

on-year increase in bonus offers. The numbers were also given a jolt courtesy of a 34% rise in 

the number of weekly active betting accounts. 

Every single individual sport enjoyed solid gains in Q1, with football stakes rising 

45%, tennis up 46%, basketball rising 57% and rugby gaining 71%, while hockey more than 

doubled year-on-year. 

 

 

2016 - An activity practised at home and mainly during the day
4
 

 

   Gamblers who stated having gambled online in the last 12 months mainly gambled 

from their home (97.5%), and few (6.1%) gambled from the workplace or school. Very few 

gamblers gambled online in public places (cybercafés, shopping centres) or on public 

transport.  

  Of the different types of devices used by online gamblers (computers, cell phones, 

tablets), the computer was most often mentioned (97.3%, of which 82.1% used their computer 

only). More than one out of ten gamblers also used their cell phone and 7.5% a tablet. Online 

gambling apps for smartphones are becoming increasingly widespread, but they still tended to 

be used at home.  

  However, tablets tended to be used both in public transport and at home.  

  Gambling mainly took place during the day: 52.7% of gamblers gambled during the 

day (and 9.1% did so in the morning), while 42.9% played in the evening and 4.4% did at 

night. It was mainly people over the age of 55 who gambled during the day and in the 

morning, while those who gambled in the evening tended to be younger.  

  Advertising or information in the media (not on the Internet) were the main ways 

in which people learned about gaming websites (47.3% of the gamblers). The Internet 

(surfing or forums) was the next most frequent vehicle (45.0%) for informing gamblers 

                                                           
2
 http://calvinayre.com/2016/01/22/business/sports-betting-surge-spurs-french-online-gambling-gains-in-2015/ 

3
 http://calvinayre.com/2016/05/10/business/france-online-poker-first-revenue-gain-2011/ 

4
 http://www.ofdt.fr/BDD/publications/docs/eftamtt6.pdf 

http://calvinayre.com/2015/01/31/business/sports-betting-saves-french-online-gambling-market/
http://calvinayre.com/2016/01/22/business/sports-betting-surge-spurs-french-online-gambling-gains-in-2015/
http://calvinayre.com/2016/05/10/business/france-online-poker-first-revenue-gain-2011/
http://www.ofdt.fr/BDD/publications/docs/eftamtt6.pdf
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about gaming websites, followed by friends or family (19.2%), and some discovered 

online gambling websites after having been sent information directly by email (16.6%).  

  Before beginning to play online, half of the gamblers had first practised on free 

versions offered by online sites to help people become familiar with these websites and/or 

allow them to gain experience (49.1%). This free use was mainly for games that require a 

certain level of skill, like poker (81.2%). Making a free version available is also a technique 

for recruiting new gamblers, as was demonstrated by the proportion of gamblers who had first 

played free versions of slot machines (80.1%) and other online casino games (83.9%). 
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Competition 

 

 

Market Leaders
5
: 

 Betclic - 35 %  

 PMU - 24%,  

 Bwin - 20%  

 FDJ - 12% 

 

 

 
 

Source: http://www.easg.org/media/file/vienna2010/presentations/Thursday/1600/P3/4_Martina_Barcaroli.pdf 

 

 

 

 

 

                                                           
5
 http://www.e-marketing.fr/Thematique/Strategies-1001/Breves/Betlic-lance-de-nouvelles-applis-mobile-

53421.htm 

http://www.easg.org/media/file/vienna2010/presentations/Thursday/1600/P3/4_Martina_Barcaroli.pdf
http://www.e-marketing.fr/Thematique/Strategies-1001/Breves/Betlic-lance-de-nouvelles-applis-mobile-53421.htm
http://www.e-marketing.fr/Thematique/Strategies-1001/Breves/Betlic-lance-de-nouvelles-applis-mobile-53421.htm
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Media Activities – advertising 

 

2010 

  Online gambling operators are looking for ways to keep customers betting in the wake 

of a World Cup frenzy fueled by the legalization of the market in France. 

Operators are betting on smartphones that allow customers to place bets anywhere, 

including even in stadiums. They are also relying on new technologies, such as betting 

directly via TV remote controls in gamblers' own living rooms. 

Media groups that opted for partnerships instead of becoming operators themselves 

could emerge as the real winners as they benefit from advertising revenue from new entrants 

eager to boost their image among potential online gamblers. 

Operators invested 40.6 million euros in advertising, according to figures from 

WPP's Kantar Media.
6
 

 

2010 - POOL OF PLAYERS 

  Pari Mutuel Urbain (PMU), the former monopoly for betting on horse racing, 

accounted for one-third of this amount as it sought to tell people it had expanded into other 

sports. 

Austrian group Bwin, not yet well known in France, has invested more in advertising 

than la Francaise des Jeux, which benefits also from its 25,000 shops. 

For the poker industry, where online betting was legalized only at the end of June, 

operators are complaining that gamblers cannot play on ".com" websites that cross French 

borders. 

  Existing national betting companies (Francaise des Jeux, PMU) and online specialists 

for poker, casino and sports betting (Mangas Gaming, Betclic, Unibet, bwin, etc.) are 

expecting to seize the opportunity to communicate about their online services on television. 

They are reportedly already booking advertising space for summer 2010 and may spend an 

incremental €30 to €40 per year, if the regulatory restrictions outlined above are cleared.
7
 

 

2011 

  Consultancy Kantar Media reports that €194.4m worth of advertising and 

sponsorship has been invested by operators since France’s market opening.  

  FDJ and PMU have invested €37.9m and €29.6m respectively in 2010, followed by 

BetClic at €27.3m and Bwin at €21m. According to Kantar Media director Bruno Lalande, 

PMU has been the big winner in terms of brand awareness thanks to its betting partnership 

with national stadium the Stade de France, sponsorship of the French football team, the Tour 

de France and French rugby league. “Football sponsors have definitely left their mark on the 

minds of the spectators and fans,” says Lalande. “Spontaneous brand awareness of PMU as a 

sponsor among French people aged 15 years and over increased from 3 percent to 8 percent 

                                                           
6
 http://www.reuters.com/article/us-france-online-gambling-idUSTRE66L2MG20100722 

7
 https://technology.ihs.com/402707/french-broadcasters-covet-online-betting-advertising-bonanza 

http://www.reuters.com/article/us-france-online-gambling-idUSTRE66L2MG20100722
https://technology.ihs.com/402707/french-broadcasters-covet-online-betting-advertising-bonanza
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between May 2010 and January 2011. That of FDJ stagnated at 5 percent, BetClic’s increased 

from 1 percent to 2 percent, while Bwin stayed at 1 percent.”
8
 

 

 
Source: http://australianwageringcouncil.com/assets/docs/Gambling_Compliance_2013.pdf 

 

 

2015 

 

  The following tables contains values spent by sportsbooks on advertising in media in 

2015. Source: Kantar 

 

 

                                                           
8
 https://gamblingcompliance.com/files/French%20Gaming%20Market%20Report%20FINAL%20July2011_0.pdf 

http://australianwageringcouncil.com/assets/docs/Gambling_Compliance_2013.pdf
https://gamblingcompliance.com/files/French%20Gaming%20Market%20Report%20FINAL%20July2011_0.pdf
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Source: Kantar 2015 report 

 

 

 

Sponsorships (general market data) 

 

  Gambling sponsors were “ranked joint 7th of all business sectors for worldwide 

reported deals in 2011, with 73 gambling sponsorship deals reported in 2011 compared to 21 

in 2007” 

 
Source: http://www.egba.eu/media/Sports-Betting-Report-FINAL.pdf 

 

 

 

 
Source: http://www.egba.eu/media/Sports-Betting-Report-FINAL.pdf 

 

http://www.egba.eu/media/Sports-Betting-Report-FINAL.pdf
http://www.egba.eu/media/Sports-Betting-Report-FINAL.pdf
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Source: http://www.egba.eu/media/Sports-Betting-Report-FINAL.pdf 

 

  Betting operators have followed a similar approach, with bwin.party establishing 

second tier sponsorships with Manchester United (England), Marseilles (France), Real 

Madrid (Spain), Bayern Munich (Germany), Juventus (Italy) and Anderlecht (Belgium) in the 

2013/14 season. 

 

  The other principal approach to promoting gambling products, where legislative 

frameworks allow, is to utilise media advertising channels via print, radio, interactive and 

broadcast platforms. 

The “total number of gambling advertisement spots shown on television increased 

from 152,00 in 2006 to 537,000 in 2008 after the market was liberalised, reaching 1.39 

million in 2012” advised Ofcom, the UK regulatory and competition authority for the 

communications industries.  

Gambling sector commercials accounted for 4.1% of all television advertising spots in 

2012, up from 1.7% in 2008 and 0.7% in 2006, representing a near 600% increase since 2006, 

whilst the total number of advertising slots only increased by 60% (from 21m in 2006 to 

32.8m in 2012). 

 

 

 

 

 

 

http://www.egba.eu/media/Sports-Betting-Report-FINAL.pdf
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Costumer bonuses 

 

 

 

 

 
 

Source:
9
 

                                                           
9
 

https://books.google.ba/books?id=U21CLJm32b0C&pg=PA13&lpg=PA13&dq=betclic.fr+customer+acquisition&source=bl&ots=5p4

1tIp1PH&sig=bxPmIgHxV1IKfPSuajD4s2LCgX8&hl=hr&sa=X&ved=0ahUKEwjNz_WJrvXNAhVMsBQKH

XxvB804FBDoAQhDMAc#v=onepage&q=betclic.fr%20customer%20acquisition&f=false 

https://books.google.ba/books?id=U21CLJm32b0C&pg=PA13&lpg=PA13&dq=betclic.fr+customer+acquisition&source=bl&ots=5p41tIp1PH&sig=bxPmIgHxV1IKfPSuajD4s2LCgX8&hl=hr&sa=X&ved=0ahUKEwjNz_WJrvXNAhVMsBQKHXxvB804FBDoAQhDMAc#v=onepage&q=betclic.fr%20customer%20acquisition&f=false
https://books.google.ba/books?id=U21CLJm32b0C&pg=PA13&lpg=PA13&dq=betclic.fr+customer+acquisition&source=bl&ots=5p41tIp1PH&sig=bxPmIgHxV1IKfPSuajD4s2LCgX8&hl=hr&sa=X&ved=0ahUKEwjNz_WJrvXNAhVMsBQKHXxvB804FBDoAQhDMAc#v=onepage&q=betclic.fr%20customer%20acquisition&f=false
https://books.google.ba/books?id=U21CLJm32b0C&pg=PA13&lpg=PA13&dq=betclic.fr+customer+acquisition&source=bl&ots=5p41tIp1PH&sig=bxPmIgHxV1IKfPSuajD4s2LCgX8&hl=hr&sa=X&ved=0ahUKEwjNz_WJrvXNAhVMsBQKHXxvB804FBDoAQhDMAc#v=onepage&q=betclic.fr%20customer%20acquisition&f=false
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Bwin.fr – costumer bonuses 

 

 
Source: https://www.bwin.fr/ 

 

 
Source: http://www.compare-bet.fr/bookmakers/bonus-bwin.html 

 

This screenshot shows how Bwin.fr bonus functions: 

 it offers double amount of your first deposit 

 

For example: 

 if your deposit is 20 EUR you will get 20 EUR bonus 

 if your deposit is 50 EUR or more you get 50 EUR bonus 

 

https://www.bwin.fr/
http://www.compare-bet.fr/bookmakers/bonus-bwin.html
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Conditions: 

 minimal deposit to qualify is 10 EUR 

 the first payment must be made within 60 days after opening the account 

 the half of the bonus is paid right after giving the deposit and the other half is paid 

after the confirmation of your account 

 To receive the credit available on your bank account, the bonus and your deposit must 

be wagered at least 4 times, at odds of 1.7 minimum. 

 The bonus is valid for 90 days 

 The bonus is also available on mobile app. 

 

An instant reward -  A direct bonus is an amount that is added to your account 

without requiring a deposit; it is money that you can play with immediately at selected 

categories of games. You will either be asked to accept the bonus when you log in to your 

account and as soon as you accept it, it will be active in your account, or the bonus will be 

credited to your account as an already active bonus. 

 

Deposit bonus - Bonus on your next deposit. When you log in to your account, a 

deposit bonus will be proposed with information about its requirements. A deposit bonus will 

give you a percentage of the amount you deposit, up to the maximum amount specified. To 

accept the bonus, click on the "Deposit now!" button, you will then be taken to the deposit 

page. Once the deposit has been made, the bonus will immediately be credited to your 

account. 

 

For example, we offer you 50% extra, up to EUR 100: 

 Accept the offer and make your deposit. 

 If you deposit EUR 80, we will give you 50% extra, which is EUR 40. 

 The EUR 40 bonus is available immediately for you to play with. 

 The biggest bonus you could get from this offer is EUR 100, and that's if you 

deposited EUR 200 or more. 

 

Game categories for bonuses: 

Want to know where to spend a bonus? All our bonuses are valid on specific game types; this 

means you'll only be able to take some bonuses to certain games. In some cases, the deposit 

amount you made towards the bonus, and any winnings of the bonus will be restricted as well 

until you've met the wagering requirements.
10

 

 

 

 

 

 

 

                                                           
10

 https://help.bwin.com/en/casino-help/casino-bonus  

https://help.bwin.com/en/casino-help/casino-bonus
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PMU.fr – costumer bonuses 

 

 
Source: https://www.pmu.fr/ 

 

 

 
 

Source: http://docplayer.net/6748986-A-multi-channel-development-strategy.html 

 

https://www.pmu.fr/
http://docplayer.net/6748986-A-multi-channel-development-strategy.html
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Source: http://docplayer.net/6748986-A-multi-channel-development-strategy.html 

 

 

http://docplayer.net/6748986-A-multi-channel-development-strategy.html
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PMU in 2014 

 

  In an increasingly competitive market, PMU is achieving excellent results and holding 

up impressively. The total wagered on PMU sporting bets reached €228.7 million, an increase 

of 14.9%. While football represents the lion’s share (67% of the total), tennis, basketball and 

rugby are also very popular. Live betting continues to excite punters, representing 40% of 

total stakes. In all, more than 60,000 events were offered for betting in 2014. 

 

                

 
Source: https://www.pmu.fr/turf/static/entreprise/rapport-activite/2014/pdf/PMU_RA2014GB_MD.pdf 

 

 

 

 
Source: http://www.compare-bet.fr/bookmakers/pmu.html 

 

 

 

https://www.pmu.fr/turf/static/entreprise/rapport-activite/2014/pdf/PMU_RA2014GB_MD.pdf
http://www.compare-bet.fr/bookmakers/pmu.html
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From last screenshot it can be seen: 

 PMU is one of the most generous sites; they give welcome offer of 170 EUR. 

 they don't forget their loyal customer by giving regular refunds  

 

 
Source: http://www.compare-bet.fr/bookmakers/bonus-pmu.html 

 

Also this screenshot shows how the offer of 170 EUR works: 

 100 EUR is reserved for sports bets and the rest is reserved for poker and horse races. 

 in sport you have chance to get back your money up to 100 EUR. If you lose 30 EUR 

you will get 30 EUR.  With a first bet lost € 100 or more, you get € 100. 

Horse racing: 50% of your bets refunded up to 50 €. 

 

Conditions for PMU sport bonus: 

 minimal deposit of 5 EUR on your PMU account 

 your first operation must be held within 15 days after registration 

 you can place your first bet on any sport and type of bet 

 no minimum rating is required 

 refund is given in two stages: 50 % at the end of match ( within 10 days) and the other 

half after the confirmation of your account 

 

http://www.compare-bet.fr/bookmakers/bonus-pmu.html


22 
 

 

 

 
Source: http://www.compare-bet.fr/bookmakers/pmu-mobile.html 

 

  PMU.fr also has mobile app for accessing the site. They are also offering bonus for 

registration even if you register from your smartphone. 

 

 

 

Customer bonuses/Not signed up customers retargeting 

 
Source: https://paris-sportifs.pmu.fr/promotions/2#pmu-promotion-390 

 

 

http://www.compare-bet.fr/bookmakers/pmu-mobile.html
https://paris-sportifs.pmu.fr/promotions/2#pmu-promotion-390
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Parions Sport – costumer bonuses 

 
 

 
Source:  https://www.enligne.parionssport.fdj.fr/ 

 

 

 

 
 

 
 

Source: https://www.world-lotteries.org/cms/images/pdf/Global_Lottery_Data_Compendium/WLA_GLDC_20150309.pdf 

 

 

https://www.enligne.parionssport.fdj.fr/
https://www.world-lotteries.org/cms/images/pdf/Global_Lottery_Data_Compendium/WLA_GLDC_20150309.pdf
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Source: http://www.compare-bet.fr/bookmakers/bonus-parionsweb.html 

 

This screenshot shows Parions Sport bonus offer: 

They are giving 300 EUR bonus; it is divided in two parts: 

 the first part is given if you lose up to 100 EUR. If you lose 100 EUR or more the                        

refund is 100 EUR, for the first bet. 

 special extra bonus up to 200 EUR (EURO 2016) 

 

Conditions for Parions Sports offer: 

 make first deposit of minimum 10 EUR by credit card 

 make first bet on any sport event 

 the chosen bet/event must be held within 15 days from the day of opening the account 

 the minimum amount of the test is 10 EUR 

 confirm your account by entering your PIN within 15 days  

 the payment is made in two parts: 30 % of the amount is paid immediately  after the 

bet and the rest after confirmation of account 

 

For the special EURO bonus, first bet doesn't count in 10 % 

 The refunded money will be sent on your e-credits  account 

 All e-credits are valid for 7 days 

 

http://www.compare-bet.fr/bookmakers/bonus-parionsweb.html
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BetClic.fr  – costumer bonuses 

 

 
Source: https://www.betclic.fr/ 

 

 
Source: http://www.compare-bet.fr/bookmakers/betclic.html 

 

  This screenshot shows the BetClick.fr bonus offer. 

BetClic.fr really refunds your first bet if you lose, without any hidden conditions.  It 

doesn't forget its loyal customers by offering regular promotions and prognoses.. It also 

organizes frequent free contests on its Facebook page, allowing you to win bonus of 5 to 20 €. 

 

 
 

https://www.betclic.fr/
http://www.compare-bet.fr/bookmakers/betclic.html
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Conditions for BetClick bonus: 

 minimum amount of deposit is 10 EUR 

 your first bet can be made on any sport event or any type of game 

 after the confirmation of your account the amount can be transfered to your bank 

account 

 

 

Not signed up customers retargeting through advertisment on their websites:  

 

Source: https://www.betclic.fr/ 

 

 

 

 

 

To sum up: 

 

 All of the websites are giving bonuses for the new clients and also they don’t forget 

their loyal customers. 

 The most generous bonus offer gives PMU.fr, they give 170 EUR bonus for new 

customers. 

 Parions Sports has special EURO 2016 bonus of 300 EUR. 

 BetClic.fr bonus offer is the safest, they refund your first bet, if you lose, without any 

hidden conditions. 

 PMU.fr and BetClic.fr bonus is valid without time limit while BWN.fr bonus is valid 

for 90 days and Parions Sport e-credits are valid for 7 days. 

 

 

 

 

 

 

https://www.betclic.fr/
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What to do to attract new customers 

 

Affiliate Marketing rewards (banners) 

 

 

Betclic.fr 

 
Source: https://www.beaffiliates.fr/#nos-marques 

 

 

 

 

bwin.fr 

 
Source: https://www.bwinpartypartners.fr/commissions.do 

 

 

https://www.beaffiliates.fr/#nos-marques
https://www.bwinpartypartners.fr/commissions.do
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Advertising Cookies – betclic.fr

11
 

 

  Theose cookies are used to display advertisement related to your centre of interests 

during your navigation on the web. They are also used amongst other to limit the number of 

times you are exposed tosee a single advertisement and allow to measure their efficiency. We 

work with web editors, advertisers, and service providers to promote Betclic on other 

websites. Betclic may then use your navigation data through cookies managed by a partner. 

The collected data remains strictly anonymous and is only subject to a purely statistical 

processing. Displayed banners are thus personalized. 

 

 

 

What to do to attract new customers - Bwin.fr 

 

In France, betting firm Bwin increased awareness of the X Poker Tour by 38 per cent by creating a 

customised audience model based on activity on the poker section of Bwin’s website. 

The campaign ran across 150 premium French media sites. Before each ad was delivered, the user 

was analysed in real-time to see if their profile matched the target. 

To evaluate the effectiveness of the campaign it worked with targeting specialist nugg.ad to measure 

awareness of the X Poker Tour among users who were exposed to the targeted campaign and 

compared it to consumers who fell in the target group but had not seen the campaign.
12 

 

 
 

Source: https://www.hityah.com/sports/bwin/ 

 

 

 

 

 

 

 

 

 

                                                           
11 https://en.betclic.com/content/privacypolicy  

12
 https://www.marketingweek.com/2014/03/12/behavioural-targeting-be-more-efficient/ 

https://www.hityah.com/sports/bwin/
https://en.betclic.com/content/privacypolicy
https://www.marketingweek.com/2014/03/12/behavioural-targeting-be-more-efficient/
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What to do to attract new customers - PMU.fr 

 

 

In four years, PMU has successfully established itself as a go-to partner for sport. To support its 

activity, PMU has launched initiatives at every level: partnerships with the French national football 

team* and Paris SaintGermain**, the French rugby league***, the French cycling league**** and the 

Stade de France, innovative operations (pitch-side sofas, the PMU hand, the table football challenge), 

development of new offers and new media etc. In particular, this strategy helped make the FIFA 

World Cup a real success for PMU, with €27 million in bets, a 24.7% market share and  80,000 new 

punters. The “Si tu vas à Rio” recruitment and loyalty-building campaign reflected the company’s 

ingenuity in rising to the challenge of this exceptional event. With initiatives and operations on all 

activities, not only sport, PMU succeeded in reaching a wide audience and bringing people together 

 

 

Marketing activities: 

 

   
 

PMU launches first smart watch sports betting app in France 

 

The app, available for watches using Apple and Android operating systems, allows punters to bet on 

major sports such as football, rugby, tennis and basketball. 

The launch of the app comes ahead of two major sporting events due to take place this summer, the 

UEFA Euro 2016 Championships, which will be held in France, and the Rio de Janeiro Olympics in 

Brazil.
13

 

 

 

                                                           
13

 http://www.gamingintelligence.com/marketing/35731-pmu-launches-first-smart-watch-sports-betting-app-in-

france 

http://www.gamingintelligence.com/marketing/35731-pmu-launches-first-smart-watch-sports-betting-app-in-france
http://www.gamingintelligence.com/marketing/35731-pmu-launches-first-smart-watch-sports-betting-app-in-france
http://www.gamingintelligence.com/marketing/35731-pmu-launches-first-smart-watch-sports-betting-app-in-france
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Source: http://www.parimutuel-europe.org/Download/02022015/EPMAMarketingMin_Feb2016_London.pdf 

 

Social Media Enable us to reach new targets 

 

 

 
 

Source: http://assets1.csc.com/be/downloads/CRM_Baromter_SW0513_ENG_final.pdf 

 

 

 

 

 

 

 

 

http://www.parimutuel-europe.org/Download/02022015/EPMAMarketingMin_Feb2016_London.pdf
http://assets1.csc.com/be/downloads/CRM_Baromter_SW0513_ENG_final.pdf
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Extending the Point of sale Environment on the Web 
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Source: http://rbforum.net/PastEvents/2013/Download/Presentations/EPMA-Forum2013-Giraudat.pdf 

 

 

 

 

What to do to attract new customers - BetClic.fr 

 

When you’re new to betting online you can essentially try it for free. At www.betclic.fr if your first 

bet loses they will replace it 100% up to a 100€ maximum. This is the promotion they use to attract 

new players to use their website.
14

 

 

 

BETCLIC TO STREAMLINE FRENCH OPERATIONS, CLOSE EVERESTPOKER.FR SITE
15

 

 

Citing the redundancy of having two prominent online-poker brands serving the limited and firewalled 

France online poker market, BetClic Everest has announced its plans to close the EverestPoker.fr site 

and transfer that site’s existing players over to the company’s Betclic-branded French site 

The closure was first disclosed to the company’s French players in an e-mail, then quickly confirmed 

by several Europe-based poker media outlets.  The move is scheduled to occur on May 31st, 2016. 

According to the e-mail sent to players, the EverestPoker.fr poker tables will remain fully accessible 

for play until May 31st.  Transferring players will be able to move or merge their accounts over to 

Betclic.fr with what the company describes as a “three-click” process.  The online-trasnfer capability 

will remain availabile for several months, to at least the end of September.  All loyalty-based benefits 

and programs are to be retained as well. 

Parent company Betclic Everest also plans some “incentive migration mechanisms,” promotions that 

are designed to induce existing Everest Poker players to move over to the Betclic site.  Included is 

 €25 credit sports-betting bonus for VIPs, a matching play-through bonus of up to €500 for new 

depositors and transfers, and at least one other offer to be announced at a later date. 

 

 

                                                           
14

 https://www.sbo.net/country/france/ 
15

 http://www.flushdraw.net/news/betclic-everest-to-streamline-french-operations-close-everestpoker-fr-site/ 

http://rbforum.net/PastEvents/2013/Download/Presentations/EPMA-Forum2013-Giraudat.pdf
https://www.sbo.net/country/france/
http://www.flushdraw.net/news/betclic-everest-to-streamline-french-operations-close-everestpoker-fr-site/
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BETCLIC LAUNCHES FRENCH HORSE BETTING PRODUCT 

 

In May, BetClic Everest extended their sponsorship deal with Olympique Lyonnais to have Everest 

Poker appear on the shirts of the seven-time Champions of France for a further two years, it was a 

move that ensured the company’s presence would be front and on one of the country’s most celebrated 

club teams. Now, online gaming operator BetClic, a subsidiary of the BetClic Everest Group, has 

launched a new horse race betting product, BetClic Turf, into the French market. 

In an effort to solidify the company’s position as one of the leading operators in the French online 

gaming market, BetClic Turf is the company’s new online horse race betting offering which has 

launched on a new technological platform provided by Groupe Carrus . 

BetClic is expected to embark on an online & offline media campaign which will be comprised of 

but not limited to: radio, TV & the equestrian press fraternity, to boost the awareness of their new 

horse-betting product in the French market. 

Nicolas Beraud , President of BetClic Everest Group, said in a press release, “Now, with this attractive 

& innovative offering we aim to become the leading private operator in the French market in the horse 

race betting segment.” 

The BetClic Turf product will be accessible via the betclic.fr/turf/ domain and will initially be offering 

a welcome bonus of 200 percent maxed at Euro 50.
16

 

 

 

 

Speaking at a press conference, Isabelle Andres and Marc Guigo, BEG chief executive and 

director for France and central Europe respectively, praised the company’s work in its core 

betting business and said it would be back in the black at an operating profit level this year 

while all the group’s brands: Betclic, Everest, Expekt and Bet-at-home, would generate €250-

€300m in gross gaming revenues in 2013. 

Both executives were confident in the future health of the online betting market, which has 

been boosted by major investments in PSG and Monaco football clubs and punters being 

interested in Champions league and international bets, and said it had gained in 

maturity in the past year.  

“Betclic has managed to keep a strong and stable position in the most heavily taxed market in 

the EU and in difficult (economic) conditions,” said Guigo, “the online betting market is 

competitive and dynamic and we have focused our growth on three key points: mobile, where 

over 40% of bets are now placed by our players, football betting, which now accounts  for 

62% of our betting mix, the World Cup in 2014 and the development of our bets offering, 

where football offers have now doubled and tennis offers have grown 50%.” 

The plan for BEG is to increase its current 8% online poker market share in France by 50% in 

2014. The company has launched a TV and press campaign that will end in January next year 

and will put forward Everest’s ‘historical’ notoriety and long term involvement in the French 

market.
17

 

 

 

                                                           
16

 http://calvinayre.com/2011/06/17/business/betclic-launches-french-horse-betting-product/ 
17

 http://www.igamingbusiness.com/news/betclic-everest-record-20m-ebitda-france-2013-and-confident-about-

regulated-markets 

http://calvinayre.com/2011/05/05/business/gambling-com-betclic-everest/
http://calvinayre.com/2011/06/17/business/betclic-launches-french-horse-betting-product/
http://www.igamingbusiness.com/news/betclic-everest-record-20m-ebitda-france-2013-and-confident-about-regulated-markets
http://www.igamingbusiness.com/news/betclic-everest-record-20m-ebitda-france-2013-and-confident-about-regulated-markets
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Betclic partners with Maxymiser to take the chance out of its European gaming sites 

 

Betclic Everest, one of Europe’s leading online gaming companies, has selected optimization experts, 

Maxymiser, to implement an optimization strategy across its international portfolio of gaming sites. 

Implementation of the optimization strategy will initially focus on the Betclic brand, but as the 

roadmap of campaigns develop, will progressively be rolled out across the portfolio including Everest, 

Expekt and Monte Carlo Casino. 

Prior to partnering with Maxymiser, the company had no previous partner dedicated to mathematically 

optimizing the online experience, but knew that it had to do more with the huge volume of data it 

generated. “We wanted to be more professional in terms of the user experience, says Pascal Brouet, 

Product and Innovation Director, Betclic Everest. “Our sites attract large amounts of traffic and, as a 

result, we capture lots of different data. Our partnership with Maxymiser means that we are now able 

to benefit from that data, and use it to ensure all of our decisions are relevant. The ‘mathematical’ data 

we can derive from multivariate testing and personalization will enable us to base decisions on real 

facts, rather than on our educated hunch. That can only improve the user experience and drive 

acquisition for our business.” 

The first campaigns are already underway, and the early results are very encouraging. “For now, we 

are working on Betclic.com and Betclic.fr,” says Pascal. “Our primary focus is the acquisition funnel; 

we currently have a major campaign seeking to improve the registration page on both the .com and .fr 

sites. At the same time, we are also running a ‘cross-sell’ campaign on the .com site – exploring ways 

to encourage users to move between our sports and casino brands. 

“The early signs are very good – we’ve already seen indications of a strong conversion uplift. For 

example, the registration campaign on the .fr site has so far driven an uplift of 10 per cent.” 

 

In the second phase of the roadmap, Betclic expects to extend its capabilities with Maxymiser’s 

personalization offering – underlining its belief that the partnership with Maxymiser will be a long-

term commitment. Betclic will work with Maxymiser to target their online messaging; developing 

campaigns that explore how to encourage registered users to leave a deposit, and also attempting to 

inspire new users to register for the site. It also aims to deploy optimization and personalization 

campaigns across its mobile websites – once again concentrating on the acquisition funnel. 

“We were looking for a partner that had demonstrable experience within our industry; we were 

extremely impressed by the expertise they could provide,” says Pascal. “Their customer service was a 

very enlightening part of their proposal – and they have been true to their word. The care and support 

we have had for all the projects – across all of the different phases – has allowed us to outline a very 

specific point of progress within our acquisition funnel. We have a large team here, and we wanted a 

lot of exchange – Maxymiser has certainly delivered.”
18

 

 

 

 

 

 

 

 

 

                                                           
18

 https://www.maxymiser.com/aboutus/news/betclic-partners-maxymiser-take-chance-out-its-european-gaming-

sites 

https://www.maxymiser.com/aboutus/news/betclic-partners-maxymiser-take-chance-out-its-european-gaming-sites
https://www.maxymiser.com/aboutus/news/betclic-partners-maxymiser-take-chance-out-its-european-gaming-sites
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Betclic selected Motwin to help providing best-in-class native and web-based applications. 

 

Betclic is leading the French sport betting Market with 36% market share and dominating mobile 

betting with 53% of their GGY through Mobiles and tablets. With the most user friendly and reactive 

apps of the market, we have demonstrated together the value of incremental push data orchestration at 

server level. 

 
Key challenges we beat: 

 Reduce data exchange between mobile and server to its minimum to allow betting transaction 

with minimum mobile coverage 

 Orchestrate live data from numerous sources 

 Multiples apps (OS + countries) from multiple IS through Motwin layer 

 Secure connections and transactions 

 Scalable architecture for WorlCup 2014 

 
 

Source: http://www.motwin.com/portfolio/betclic/ 

http://www.motwin.com/portfolio/betclic/
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What to do to attract new customers - FDJ.fr 

 

actions implemented in 2015: 

 

 Digital sales (retailer network and online) increased by 19% to €570 million, or 4.1% of sales 

with a total of 1.3 million online customers (100,000 new online customers) 

 Launch of 3 entertaining and interactive new-generation lottery games 

 23,000 new betting terminals to digitize the physical network 

 New partners concluded with Asmodée, You Tube/Google and Web School Factory 

 €100 million invested for the digital transformation of FDJ; €13 million invested in start-ups 

(Partech Ventures fund) 

 FDJ launched the program "La Ola FDJ" for UEFA-Euro 2016 and undertook to support the 

candidature of Paris to host the 2024 Olympics. 

 

 

Key Initiatives 2016: 

 

 Digital: launch of about a dozen new-generation online lottery games; trial deployment of a 

digital illiko+ scratchcard in the retailer network; launch of new Loto and Euro mobile apps 

 Expansion of the sports betting product range (8 new sports and 8 new betting formulas at 

points of sale, thanks to the ParionsSport app) before the UEFA Euro 2016 football 

championship and the Olympic Games in Rio 

 Celebration of 40 years of the creation of the Loto national lottery in May 2016 and special 

Euro Millions events in the 2nd half of the year (exceptional draws etc.) 

 Specially themed scratch games for UEFA Euro 2016 and launch of a new game with leading 

French TV channel TF1 

 Responsible gaming: TV campaign to prevent underage gambling before UEFA Euro 2016 

 

 

Golas: 2020 

 

FDJ 2020 aims to attract new customers and win back former customers through the development of 

digital technology both in the physical retailer network and online. This goal involves an open 

innovation approach, consisting in partnerships with leading companies or start-ups. The target is to 

increase the number of players by 1 million over the next 5 years, to attain a total of 27.3 million 

customers, with a share of 20% for digitized sales (i.e. both online sales and physical network sales 

that include a digital element) and 10% of sales from games that introduce disruptive innovation. 

 

 

Other: 

 

New Partnerships in the sectors of games (Asmodée, Europe's number 2 game publisher, 200 new 

games per year), communication (YouTube/Google, to launch into video, digital media and social 

networks) and open innovation (Innovation Factory from Web School Factory, in order to enlist the 

younger generations, and Partech Ventures to invest €13 million in start-ups). 
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New generation of entertaining, interactive and collaborative lottery games: online launch of Gare o 

Loup (Watch out for the wolf), Ruée vers l'Or (Goldrush) and Duel de cartes (Card duel) in late 2015 

(games that attract a new customer base of women and young adults) and new scratch games for 

mobile devices (Banco, Astro and Goal). In addition, FDJ is witnessing sustained growth in its web-

only games (e.g. the detective-themed "Menez l'enquete"), up 10.7% in 2015. 

 

New digital services: the mobile sector represents 13% of digital sales and is up 1 percentage point, 1st 

TV campaign on digital services, success of the new "Parions Sport" app, which enables customers to 

prepare their sports bets in advance (8.5% of Parions Sport sales by the end of 2015), expansion in the 

range of FDJ products available on web, tablets and mobile phones. 

 

Since its creation in 1933, FDJ has been founded on a model of redistribution of income for the benefit 

of all. In 2015, 95% of betting revenue was distributed to: customers (66%), the intermediary 

distribution network and retailers (6%) and the national community (23%). 

 

The total contribution to the national community in 2015 was €3.1 billion (+ €61 million), including 

more than €230 million to promote sports for all (Centre National du Développement du Sport) and to 

renovate the French stadiums to be used in UEFA Euro 2016. 

 

On the occasion of COP21, FDJ launched a one-off scratch game on the theme of "working together 

for a better world" ("Solidaires pour un monde meilleur"), promoting preservation of the planet, with 

profits going to WWF (up to €2.4 million redistributed to the organization by the time game sales end 

in the course of 2016). In the same spirit, FDJ is continuing its efforts to reduce CO2 emissions: - 30% 

between 2007 and 2014. 

 

FDJ has maintained its sports commitments: funding of sport for all (more than €230 million in 2015) 

and financing of construction or renovation of the stadiums that will host UEFA Euro 2016 (€150 

million from 2011 to 2017), the campaign against corruption in sports (appointment of an Integrity 

Officer) and the promotion of French sports (undertaking of FDJ to support the Paris bid to host the 

2024 Olympics, victory of FDJ cyclist Thibaut Pinot on the Alpe d'Huez section of the Tour de France 

etc.). 

 

Source: http://www.world-lotteries.org/cms/index.php?option=com_content&view=article&id=5693%3Ain-

2015-fdj-generated-sales-of-137-billion-54-growth-compared-to-2014-and-started-to-implement-its-new-

strategic-plan-fdj-2020&catid=21&Itemid=100215&lang=fr 

 

 

  

http://www.world-lotteries.org/cms/index.php?option=com_content&view=article&id=5693%3Ain-2015-fdj-generated-sales-of-137-billion-54-growth-compared-to-2014-and-started-to-implement-its-new-strategic-plan-fdj-2020&catid=21&Itemid=100215&lang=fr
http://www.world-lotteries.org/cms/index.php?option=com_content&view=article&id=5693%3Ain-2015-fdj-generated-sales-of-137-billion-54-growth-compared-to-2014-and-started-to-implement-its-new-strategic-plan-fdj-2020&catid=21&Itemid=100215&lang=fr
http://www.world-lotteries.org/cms/index.php?option=com_content&view=article&id=5693%3Ain-2015-fdj-generated-sales-of-137-billion-54-growth-compared-to-2014-and-started-to-implement-its-new-strategic-plan-fdj-2020&catid=21&Itemid=100215&lang=fr
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